A communication campaign
never-before-seen in the U.S.
for the violin making industry:
2,052,000+ contacts ...and counting!
The first edition of Mondomusica New York is close to take off supported by an
unprecedented communication campaign through the leading international media,
the main American trade associations and institutions and Cremonafiere’s big
database of potential visitors.
We are working hard to gather thousands of professional and amateur musicians,
dealers and buyers, music schools, teachers, students, investors, collectors, as
well as music enthusiasts. We are laying the foundations for the most important
marketplace in the U.S. for the violin making industry. Here is our communication
plan. Please don't hesitate to give us your suggestions to improve it.
Contacts with 99,000+ professionals
around the world
Thanks to our long time experience in the
violin making and music industries, we are
connected with the most qualified
professionals around the world.
To date, we sent them 7 newsletters to
keep them informed on the latest news
about the show. Our communication
reached more than 99,000 contacts.

The 3 targets
of Mondomusica New York
Violin and accessories makers,
professional musicians, dealers,
auction houses

Amateur musicians, music
schools and students,
collectors and investors

Art and culture organizations,
music enthusiasts,
public opinion

www.mondomusicanewyork.com

Target 1
Musicians: 1,580,000+ contacts
Professional and amateur musicians are one of the main targets
of Mondomusica New York.
To reach out to them, we have been able to secure an exclusive
media partnership with Strings and started a strong ADV
campaign on The Strad and Violinist.com, two among the key
media targeting string instruments musicians.

Media partnership with Strings
Strings magazine is the American “authority” for professional and amateur musicians. To be their
partner means standing out in the industry’s marketplace and, above all, it means that the most
important American magazine for violin making believes in Mondomusica
New York and wants to support it. Our exclusive media partnership
includes:
ŸFull page color ads in 6 issues of Strings (Jun, Aug, Oct 2012 and Jan,
Feb and Mar 2013): 74,000+ readers
Ÿ9 emails to the Strings opt-in list of 38,000+ string players (Jun 2012
through Feb 2013, once a month)
ŸLeaderboard in AllThingsStrings.com (Oct 2012 to Mar 2013): 25,000+
visitors
Ÿ2 Facebook posts per month and a dedicated Facebook tab in Strings
Facebook page (Oct 2012 to Mar 2013)
ŸEditorial coverage announcing the event in Strings magazine.

ADV campaign on The Strad
The Strad is the most important European magazine for the violin making
industry. It has been covering string issues since 1890 and is regarded as
the bible of the stringed instrument market. Its wide readership is mainly
composed by professional and amateur musicians. It is a very prestigious
and distinguished tool to spread the news about Mondomusica New York.
Our campaign on The Strad includes:
ŸFull page color ads in 6 issues of The Strad (Oct, Nov, Dec 2012 and Jan,
Feb and Mar 2013): 48,000+ readers
Ÿ6 emails to The Strad opt-in list of 26,000+ string players (Oct 2012, Feb
2013)

ADV campaign on Violinist.com
Today the web is the most used media to get information before attending an event, to
purchase an instrument and to be updated on the latest news of the industry. Violinist.com is
a U.S.-based website which gathers a large community revolving around violin making.
63% of their visitors are from the U.S., and 89% of them refer to Violinist.com before
purchasing a violin. We got them involved by offering the subscribers of the website a
discounted ticket for Mondomusica New York and started an ADV campaign which includes:
ŸTwo banners on www.violinist.com: 200,000+ visitors
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Target 2
Trade: 214,600+ contacts among dealers,
buyers, distributors
Mondomusica New York will host the best violin and bow makers worldwide; this
means that dealers, buyers and distributors will be able to find there the largest
and most qualified choice of stringed instruments. The above mentioned media
partnership with Strings allowed us to reach out to our trade target. But we did
more, and started an ADV campaign on the most important American music
trade magazines: The Music Trades and MMR.

Media partnership with Strings
Strings has a specific communication tool created for the trade target of violin
makers.
The String Trade newsletter is very powerful, as it reaches out to active
subscribers who just want to receive information about the violin making
industry. Our media partnership with Strings includes:
ŸSkyscraper in Strings Trade, e-newsletter targeted exclusively to the violin
business (Jun 2012 to Mar 2013): 2,900+ subscribers

ADV campaign on The Music Trades
Published uninterruptedly since 1890, The Music Trades has gained a
position of unchallenged leadership in the music industry. It reaches the
music industry professionals through the printed and online magazine, the
website, the newsletter and the mobile apps. We took advantage of all of
them and started an ADV campaign which includes:
ŸNews and artwork distributed to all NAMM visitors through a mobile app:
72,000+ readers in 2012 edition
ŸFull page color ad and editorial coverage on one issue of The Music Trades
(distributed Feb 2012, printed and digital): 16,000+ readers
ŸE-blasting to The Music Trades opt-in list of 14,200 dealers

ADV campaign on MMR
Musical Merchandise Review (MMR) is edited primarily for retailers of
musical instruments, accessories and related services, and also for
wholesalers, importers/exporters and manufacturers of musical products.
It is a very qualified voice in the music industry and has thousands of
followers and subscribers that match with our trade target. We started
and ADV campaign which includes:
ŸFull page color ads in 6 issues of MMR (Oct, Nov, Dec 2012 and Jan, Feb
and Mar 2013): 9,700+ readers
Ÿ3 emails to the MMR opt-in list of 8,400+ dealers (Jan, Feb, Mar 2013)
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Target 3
Music schools, teachers and students:
159,200+ contacts
Music education represents the basis of the music industry development,
and the American musical education system is one of the main targets of
Mondomusica New York. With the aim of gathering schools, teachers and
students, we collaborate with the most representative American
associations and institutions: the American String Teachers Association,
the Suzuki Association of the Americas, Opus 118, and more than 200
public and private music schools across the U.S.A.

American String Teachers Association
The American String Teachers Association, founded more than 60 years ago, is a
membership organization for string and orchestra teachers and players, helping
them to develop and refine their careers. It is one of the most important channels
to communicate with this specific target. Our collaboration includes:
ŸBanner on the ASTA website: 40,000+ visitors
ŸFull page ad on the American String Teachers Journal: 9,000+ readers

Suzuki Association of the Americas
The Suzuki Association of the Americas is a coalition of teachers, parents and
educators who are interested in making music education available to all children.
Children are the future customers of the violin making industry, which explains why
this is a very important target for Mondomusica New York. Our collaboration with the
SAA includes:
ŸBanner on 3 issues of the SAA newsletter: 10,000+ subscribers

Opus 118 Harlem School of Music
This school provides quality music instruction and teacher development in an environment that
nurtures excellence and creativity. It was founded in 1991 by Roberta Guaspari, and her passionate
struggle to keep music instruction alive in Harlem's public schools has inspired two films: Small
Wonders, a 1996 documentary produced by Susan Kaplan and directed by Allan Miller, and
Miramax’s 1999 feature film, Music of the Heart, starring Meryl Streep. We involved Opus 118 as
an example of spreading musical culture. Our collaboration includes:
ŸDonation of 20 violins to the students of the school, who will perform
with them just before the concert of the Shanghai Quartet (March 15
at Helen Mills Theater). This event will certainly attract the attention of
the public opinion and of the institutions involved in musical education
and culture.

Our database of American music schools
Our extensive database includes a large number of public and private schools across the U.S.A. We
started contacts with the directors of more than 200 among the most important of them, asking
them to invite their students to attend Mondomusica New York with a special discounted ticket.

www.mondomusicanewyork.com

Target 4
Press: 7,000+ contacts with journalists
around the world
The American and international journalists are an invaluable resource
not only to inform about the exhibition, but above all to stimulate the
public opinion on the values related to Mondomusica New York. Our
press office is connected with more than 1,000 specialized
journalists worldwide. From September to December 2012 they
received 7 press releases about Mondomusica New York, and will
receive others before and during the exhibition. Besides the press
releases, the press office already contacted some important
international media that will attend the show and report about it.
Among others, it is worth mentioning:

The extraordinary Mondomusica Violin Contest in collaboration with
the Japanese TV NHK
An exclusive and unique event which will broadcast to 12-18 million
viewers in Asia! A violin contest that will involve the exhibitors of
Mondomusica New York and a renowned international musician. In
addition, NHK will shoot around the exhibition for 3 days and their report
on Mondomusica New York will be broadcast in NHK Special, one of the most popular TV programs
in Asia.

The participation of the most qualified magazines,
newspapers and TVs
Some among the most authoritative and specialized American and
international journalists already confirmed they will attend
Mondomusica New York and their intention to report extensively about
it:
ŸGreg Olwell from Strings (U.S.)
ŸAriane Todes from The Strad (U.K.)
ŸCarsten Dürer from Ensemble (DE)
ŸIan Clethero from Music Teaching U.K.
ŸCathy Tozer from Music Teaching Singapore
ŸDouglas Machaber from Best of Media (U.S.)
ŸGrazia D'Annunzio from Vogue (U.S.)
ŸNathaniel Baker from Bloomberg (U.S.)
In addition, an article about Mondomusica New York will
appear on the American and Italian issues of Architectural Digest. We are in very close contact with
journalists from The New York Times and the Korean national TV KBS, who have also been invited to
attend. These are just a few examples, but the list of our contacts is much longer!

Millions people involved in different sections of the exhibition
The audience of the above mentioned media is composed by millions of people and all of them
could be interested in different sections of Mondomusica New York (violin making, music, music
education, investment in fine instruments, music culture, etc.). This is the main reason of such a
full and varied program of events.reason of a so rich and variegated program of events.
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